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Introduction to sea buckthorn

® Definition and characteristics

Sea buckthorn is a plant that grows in arid and semi-

arid regions and is extremely drought and cold tolerant.

® Nutritional value and application value

The fruit is rich in vitamin C, vitamin E, -carotene and

other nutrients, and is known as a "treasure trove of

natural vitamins". Roots, stems, leaves, and fruits can be

used, and can be used in food, medicine, cosmetics,

environmental protection and other fields.
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Current status of cultivation

® Planting area and distribution
2022EE BV IRBEIRE N 7 E

» China is the world's largest producer of sea buckthorn, with OI]ZOOiMO 0.180
growing planting area, mainly distributed in Inner Mongolia, OMOA‘
Shanxi, Gansu, Hebei, Shaanxi, Ningxia, Qinghai, Xinjiang and 0.149 A 0.195
other northern regions and southwest regions. 0.1140.043
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» According to the data, in 2021, the area of sea buckthorn
forests in China was 32.12 million mu, of which 21.29 million
mu were planted forests, accounting for 66.28%; natural

forests were 10.83 million mu, accounting for 33.72%.

® Planting technologyand management

. . . i
The planting technology is mature in some areas, but the overall \\
planting technology still needs to be improved, and there are )
B WMHM M sascifola D, Don
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problems such as extensive management, imbalance in the o exom ek oo | — P
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proportion of male and female plants, and confusion of varieties. e
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Current state of the processing industry
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e

® Processing technology
With the development of science and technology, the processing
technology has been continuously improved, but some
technologies are still relatively backward, such as the high cost

and low efficiency of sea buckthorn oil extraction process.

® Main products

Rich processed products of sea buckthorn, including
sea buckthorn juice, sea buckthorn jam, sea buckthorn
oil, sea buckthorn health products, sea buckthorn tea,

sea buckthorn powder, sea buckthorn wine, etc.

® Applications

food, medicine, cosmetics, environmental protection

and other fields.
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The current state of the market

. 202250 EF- Kbl 5 tE)
® Market size A5y

2% 4%

» The market size has been expanding in recent years, and the

TE
¥R
. o . . . EE?E% . %
market size of sea buckthorn juice in China was about RMB 2 iy

billion in 2020, an increase of 20% compared to 2019. E@E’

» In 2019, the market size of sea buckthorn fruit in China was
10 billion yuan, and the market size of sea buckthorn juice

accounted for more than half of the entire sea buckthorn fruit

market.
® Consumer groups and consumption

channels
» The consumer groups are mainly middle-aged and elderly

people, pregnant women, students and other health-

conscious people.

» Consumption channels include supermarkets, specialty

stores, e-commerce platforms, etc., and the rise of e-

commerce platforms has provided new opportunities for the

development of the seabuckthorn industry.
e — — —  ———  ————
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Competitive landscape

® Domestic competition
Domestic competition: The domestic seabuckthorn
industry is highly competitive and the market

concentration is low, with the combined market share of

The Best
Protection of

Your Hair

the top 10 brands being less than 30%.

® International competition

Seabuckthorn products also have a certain

competitiveness in the international market, but compared

with the advanced level of foreign countries, there is still a

gap in brand building and product quality.
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Challenges

» Planting: The planting technology is not mature, resulting in unstable yield and
quality.

» Processing: The research and development of deep-processed products is lagging
behind, and there is a lack of scientific and technological content and
independent intellectual property rights.

» Market: The market competition is fierce, the brand loyalty is not high, and the
product consumption is relatively simple.

» Quality: Lack of effective quality control system, uneven quality, affecting the

reputation of the industry.
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Trends

® Development trend of planting industry
The government's support for the seabuckthorn industry will

increase, the planting area will continue to expand, and the
planting technology and management level will continue to

improve.
® The development trend of processing industry
1000
900
the added value of products will continue to 800
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improvement of health awareness, the market 100

Deep-processed products continue to emerge, and
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increase.

® Market development-trend

With people's attention to healthy diet and the

demand for sea buckthorn products will continue to

grow, and the market prospect is broad. . R (TR
& R an 2 7 AR B A b R R 15 B
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Conclusions and prospects 7 |
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® Conclusions //’f/ ; [ﬂ ¥ l/{’i .

The development of China's seabuckthorn industry

has made certain achievements, but it still faces L ?t
¥ 4 -
many challenges. T b2a el A A T AR 95 ‘/,4}/ ZJ+ fj j’f{
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In the future, China's seabuckthorn ﬁmﬁ%j;;;liﬁjiiwn
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of policy support, technological ° ”
innovation and market expansion, and is . .
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Thank you for your listening!




